
EVENT DETAILS
- February 5 | 12- 1 p.m.
- JHTV | East  Balt imore

1812 Ashland Ave., Suit e 110
Balt imore, MD 21205

- Lunch wil l be provided
- Zoom option available

SEMINAR SPEAKER
Ian is t he Innovat ion Commercializat ion 
Manager at  Johns Hopkins Healt hCare 
Solut ions, where he part ners wit h 
invent ors t o commercialize 
evidence- based, high- impact  populat ion 
healt h solut ions t hat  generat e alt ernat ive 
revenue for Johns Hopkins and 
ent repreneurial depart ment s wit hin t he 
inst it ut ion. 

Ian?s work leverages expert ise in 
populat ion healt h and healt h policy, 
along wit h experience developing and 
deploying populat ion- based init iat ives in 
urban and rural communit ies. Ian has 
coordinat ed communit y-  and 
cl inic- based int ervent ions designed t o 
act ivat e pat ient s and address chronic 
condit ions. 

An Educat ional Series for 
Johns Hopkins Ent repreneurs

REGISTER TODAY
cvent .me/ vYbw Xw

You can have breakt hrough t echnology, but  
w it hout  a clear cust omer and a pat h t o 
reach t hem, even great  ideas st all . Led by Ian 
Grant, Innovat ion Commercializat ion Manager 
at  Johns Hopkins Healt hcare Solut ions, t his 
seminar breaks down how t o move f rom 
vague audiences t o clearly def ined 
cust omers you can reach. 

Att endees wil l leave wit h pract ical 
f rameworks t hey can apply immediat ely t o 
st rengt hen product - market  f it , sharpen 
messaging, and make smart er 
commercializat ion decisions earl ier. 

Participants will gain guidance on how to: 

- Def ine an init ial t arget  market  root ed 
in real cust omer needs 

- Build act ionable cust omer personas
- Assess pract ical ways t o reach and 

engage t arget  cust omers 

Finding Your Cust omer: 
From Market Guesswork to 
Market Fit

Idea to Industry is a monthly, first-Thursday educational series bridging the knowledge gap 
between university innovation and commercialization by equipping Johns Hopkins faculty, 
students, and aspiring entrepreneurs with the knowledge and resources needed to 
transform ideas into viable ventures.

https://cvent.me/vYbwXw
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